
   

Curchew has improved the visibility of my company and of me. Both the corporate brand and my 

personal brand are much better off in the social sphere than before we started our campaign 

together. Curchew is an info junkie’s dream…. More of the good stuff…. Please! 

Lorem Ipsum CUSTOMER CARE EXECUTIVE 
INCREASES FOLLOWERS BY 120% 

OVERVIEW 
A well-established thought leader, Eric is the author of a book, 26 articles 
and 24 lectures on the topic of Excellence in Customer Care.  He is 
passionate about people, and this is reflected in his commitment to his 
customers and by the enduring loyalty of his team.  He is a self-described 
“info-junkie” and is insatiably curious about everything – technology, 
robotics, food, wine, space, etc.  When we began our work together, Eric 
handed us a list of RSS feeds that he regularly reviews.  It was 11 pages long.  
We realized that finding unique content for him to post was going to be a 
challenge, but we were able to do it.  Eric was good enough to provide us 
with a testimonial about our work together. 

GOALS 
o Share insightful, on-brand social media content that amplifies the 

corporate brand  

o Establish Thought Leadership in Customer Care Excellence 

o Join the conversation with peers and key influencers on Twitter and 
LinkedIn 

SERVICES PROVIDED 
o Personally curated content aligned with Eric’s business objectives and 

POV 

o Drafted engaging headlines for Twitter and LinkedIn using relevant 
voice, hashtags and Twitter handles for target audience 

o Presented content for easy edit and approval on Web & Mobile so Eric 
was always in control 

THEMES (subset) 
1. Customer Care Excellence  

Provide consistent, best in class customer experience and emphasize its 
role as a differentiator 

2. Customer Care in the 21st century 
Embrace the evolution of customer care from hardware to the IoT (HW + 
SW and now wearables)  Meet customers “where they are”: customer 
care is now both global and multi-channel  

3. Technology in Customer Care  
UC and “call center” technology transitioning to “customer care center” 
technology 

RESULTS 
§ The content curated for Eric has 
been well received with an approval 
rate averaging 87.5% 

§ Twitter 

o Interaction rate: 126% 
(number of interactions as a 
percentage of posts)  

o Click rate: 81% (number of 
clicks as a percentage of 
posts)  

o 120% increase in followers  

o 99,357 potential reach 

§ LinkedIn 

o Interaction rate: 80%  
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